ElIA-910 Monthly Natural Gas Marketer Survey OMB Approval No.
Sponsor ed by the Energy Information Administration Expiration Date mm/yyyy
U.S. Department of Energy

EIA Respondent ID PREPRINTED LABELS
Company Name

Address

City/State/Zip Code

Contact Name

Phone Number

Fax Number

E-mail

Please make correctionsto the label above if the company information isincorrect.

Due Date Please submit the completed form no later than 30 days after
the end of the reporting period.

Whereto Submit Report Energy Information Administration (EI-45)
Mail Stop 2G-024 FORSTL
U.S. Department of Energy
Washington, DC 20585
ATTN: Form EIA-910

or fax to: (202) 586-1076
ATTN: Form EIA-910

Who to Contact If you have any questions or need additional time to
complete the questionnaire, please call EIA at
1-800-555-5555. In correspondence pertaining to this
report, please refer to your EIA respondent ID number.

Who Must Submit All natural gas marketers with residential and/or commercial
customers in the States of Georgia, Maryland, New Y ork,
Ohio, and Pennsylvania. These States have been selected
based on the percentage of natural gas sold by marketersin
the residential and commercial end use sectors.

Purpose The purpose of this survey isto collect information on
natural gas sales from marketers in selected States that have
active customer choice programs. We are asking for
information on the volume and revenue for natural gas
commodity sales, and any receipts for distribution charges
and taxes associated with the sale of natural gas.



Company Name
EIA Respondent ID
Reporting Period
Reporting State

Please provide the following information for your residential and commer cial customers.
Include sales under both firm and non-firm service contracts. Customers should be
classified asresidential or commercial in accordance with the definitions provided on page 4.

Month Year
1. Enter the month for which you arereporting data. LT 1T T 1]

Check if thisisarevision to a previously submitted report. D

2. Check the State for which you arereporting. Please copy pages 2 and 3 as needed if
reporting for mor e than one State.

D Georgia

D Maryland

D New York

[ ] onio

[ ] Pennsylvania

Residential Commercial
3. To how many end-use
customersdid you sell natural
gaS? Number of Customers Number of Customers
4. How much natural gasdid you
sell to these customers?
Mcf (thousand cubic feet) Mcf (thousand cubic feet)
OR OR
Therms Therms
5. What wastherevenuereceived
for the natural gas commodity you
sold to these customer s? Dollars Dollars
6. Werethereany receiptsfor D Yes —» Continueto Question 7
distribution chargesor taxes
associated with the sale of natural D No —» Skip to Question 8
gas?
Resdential Commercial
7. How much werethese receipts?
Dollars Dollars



Company Name
EIA Respondent ID
Reporting Period
Reporting State

8. Please use this space for any explanation that may be essential in under standing your
reported data.

0. Report submitted by on

Contact Name Date

Please copy for your records.



Definitions
Btus — British thermal units.

Commercial Consumers — Nonmanufacturing establishments or agencies primarily engaged in the sale of
goods or service. Included are hotels, restaurants, wholesale and retail stores, other service enterprises; and
local, State, and Federal agencies engaged in nonmanufacturing activities.

Residential Consumers — Consumers using gas for heating, air conditioning, cooking, water heating, and
other residential uses in single or multi-family dwellings, apartments or mobile homes.

Therm — One hundred thousand British thermal units.

Reporting Requirement: The timely submission of Form EIA-910 by a firm required to report is
mandatory under Section 13(b) of the Federal Energy Administration Act of 1974 (FEA Act) (Public Law
93-275), as amended. Respondents are not required to file or reply to any Federa collection of information
unlessit has avalid OMB control number.

Reporting Burden: Public reporting burden for this collection of information is estimated to average 2
hours per response. Send comments regarding this burden estimation or any other aspect of this collection
of information to: Energy Information Administration, Statistics and Methods Group, EI-70, 1000
Independence Avenue, SW, Washington, DC 20585, and to the Office of Information and Regulatory
Affairs, Office of Management and Budget, Washington, DC 20503.

Confidentiality Provisions: The Office of Legal Counsel of the Department of Justice concluded on
March 20, 1991, that the Federal Energy Administration Act requires the Energy Information
Administration to provide company-specific data to the Department of Justice, or to any other Federal
agency when requested for official use, which may include enforcement of Federal law. The information
contained on this form may aso be made available, upon request, to another component of the Department
of Energy (DOE); to any Committee of Congress, the General Accounting Office, or other Congressional
agencies authorized by law to receive such information. A court of competent jurisdiction may obtain this
information in response to an order.

The information contained on this form will be kept confidential and not disclosed to the public to the
extent that it satisfies the criteria for exemption in the Freedom of Information Act (FOIA), 5 U.S.C. 8552,
the DOE regulations 10 C.F.R. 81004.11, implementing the FOIA, and the Trade Secrets Act, 18 U.S.C.
§1905.

Upon receipt of arequest for this information under the FOIA, the DOE shall make a final determination
whether the information is exempt from disclosure in accordance with the procedures and criteria provided
in the regulations. To assist us in this determination, respondents should demonstrate to the DOE that, for
example, their information contains trade secrets or commercial or financial information whose release
would be likely to cause substantial harm to their company's competitive position. A letter accompanying
the submission that explains (on an element-by-element basis) the reasons why the information would be
likely to cause the respondent substantial competitive harm if released to the public would aid in this
determination. A new justification does not need to be provided each time information is submitted on the
form, if the company has previously submitted a justification for that information and the justif ication has
not changed.



